Preliminary version of the WageIndicator masterquestionnnaire 14.01.2005





2 of 1


5 of 5

	

	
in Argentina, Belgium, Brazil, Denmark, Finland, Germany, Hungary, Italy, India, Mexico, Netherlands, Poland, Spain, South Africa, South Korea, United Kingdom, United States
www.wageindicator.org



	Search engine optimization

WageIndicator.org - Sandra Blok

Date 22-6- 2006

Final,

Workshop 2 – 22-6-2006 –  11am – 12 am

Sandra Blok




1. Introduction
A web site without visitors is like a shop without customers. If no one is visiting your site, no questionnaires will be completed. Without questionnaires no research can be done and there will never be a unique salary checker. This would make the Wage Indicator project pointless. So, being noticed by a lot of people is crucial to be successful in this project.

2. How to reach your visitors

the Internet is not like a small town where everyone knows where the grocery store is. It isn’t even a big city. It is the whole world. That means there are many millions of websites and many millions of Internet users. So, traditional ways of advertising like on tv commercials or printing leaflets is pointless. Besides, we do not have a large marketing budget. There are other – smarter - methods to make yourself visible on the internet. One of them is:

Search engine optimization: the act of altering your site so that it may rank well for particular search terms. It means ensuring that your web pages are accessible to search engines and focused in ways that help improve the chances you will be found

Use the method of your visitors

Most websites are found through search engines. That's why a web site with good search engine listings may see a dramatic increase in traffic. So, focusing on being well listed in search engines seems to be the obvious way to reach your visitors.

Are you visible?

Ever tried to find your own Wage Indicator web site by searching in Google’s address bar using keywords or key phrases like “salary”, “working overtime” or “cleaning lady”?
3. Search Engine submission: the very beginning

The first step is the act of getting your web site listed with search engines. Getting listed does not mean that you will necessarily rank well for particular terms, however. It simply means that the search engine knows your pages exist.

If you have a brand new web site, it will probably take about a month before Google lists your web pages. When it is important to appear in search engines right away, you can use a paid placement program. $25 will get you going for at least a month. After that, it may be that you'll have some ‘natural’ or ‘free’ listings appearing. 

4. Search engine optimization: not all your visitors are human

Before human visitors will come to your website, you have to attract the attention of other visitors: search engines! Crawler-based search engines like Google and Yahoo are the most regular and loyal visitors of your website. They “crawl” through your web pages, looking for relevant content, page titles and hyperlinks. They are the guides who will lead Internet users to your website.

Ranking

If an Internet user searches for something, using a his favorite search engine, nearly instantly, the search engine will sort through the millions of pages it knows about and present ones that match the topic. The matches will even be ranked, so that the most relevant ones come first.

Relevancy

How do crawler-based search engines go about determining relevancy? They follow a set of rules, known as an algorithm. Exactly how a particular search engine's algorithm works is a closely-kept trade secret. However, all major search engines follow general rules. One of the main rules in a ranking algorithm involves the location and frequency of keywords on a web page. 

Page titles

Pages with the search terms in their browser title are often assumed to be more relevant than others to the topic. So the title of your page is the single most important place to have your keywords. Make sure all your web pages have unique titles.

The page title is also what the users will see as the hyper linked title in search results, so the phrase should trigger users to click on the link and visit your site. 
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Why this specific title? If you take a look in the web query’s stream (see “what are people looking for?”)  you’ll know that world cup these days is a major important keyword (just like Beckham).

Using these popular keywords increases the chance your page will be found by search engines and visitors. 
Keywords

Search engines will also check to see if the search keywords appear near the top of a web page, such as in the headline or in the first few paragraphs of text. They assume that any page relevant to the topic will mention those words right from the beginning.

Frequency 

Frequency is the other major factor in how search engines determine relevancy. A search engine will analyze how often keywords appear in relation to other words in a web page. Those with a higher frequency are often deemed more relevant than other web pages.

Headlines
Headlines carry more weight than the rest of the text. Text found in headings usually identifies a particular theme or section of content. 

Body copy
The most obvious place a search engine looks for relevant content. Use the keywords in the main viewable text on your web page. 

Links
Hyper linked words are assumed to be of greater relevancy than the main body text. Instructions like read for more or click here have no meaning at all. Much better is to hyperlink relevant keywords. Visitors are smart enough to understand that a blue and bold text is a hyperlink, so no need to guide them with hints or instructions. 

· Internal link popularity

· In addition to inbound and outbound links, link structure on your own website has an important role in determining the value of each of your web pages.

· The pages throughout your website that you most often link to will gain the most internal link-popularity. If one of your web pages has 100 internal pages pointing to it and another only has 10, the first web page is more likely to be valuable to users as there are more pages "voting" for that page.

The most important web page in a Wage Indicator website is obviously the questionnaire. So most internal links should lead to the questionnaire.

Who is linking to your site?

The absolute best way to get listed with Google is to build links to your web site. This is the best way to get listed for free with all the major crawlers. And make sure these links come from popular web sites, because their popularity increases your own popularity. A link to your web site coming from MSN is far more valuable as a link to your website from a site without much visitors itself. It is a democratic way of ranking: visitors decide which site is important. The more visitors, the more important a site is for search engines, the higher the webiste is ranked. Crawlers follow links, so if you have good links pointing at your web site, the crawlers are more likely to find and include your pages.

Type in Google’s address bar link:www.thenameofyourwebsite. Results follow immediately.
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Regularly updated content

A web site which does not refreshes it’s content on a regularly base, drops quite fast in the ranking of search engines. The more you update your website, the better. 

5. What are people looking for?

Millions of searches are conducted each day on popular search engines by people all around the world. It is smart to keep track on what people are looking for, what keywords and key phrases they use most to find content on the web. It is a great way to improve your own keywords. So, what are they looking for? A way to glimpse into the web's query stream to discover the most popular search keywords or topics:

Aol: http://hotsearches.aol.com/search/hotsearch.jsp
Ask: http://about.ask.com/en/docs/iq/iq.shtml
Dogpile:(a meta search service with real-time search terms from Google, Yahoo, MSN search and Ask): http://www.dogpile.com/info.dogpl/searchspy/
Google: fill in a keyword and get an overview of trends from the last few years, cities in which this keyword is used most, languages and more. Also compare two keywords!: http://google.com/trends
Google Keywords: since the advertising program Adwords is such a success, Google offers a keyword tool. Site related keywords offer you a range of keywords which are recommendable to use in your site. https://adwords.google.com/select/KeywordToolExternal
MSN: http://www.imagine-msn.com/insider/
Yahoo: http://buzz.yahoo.com/
Lycos: http://50.lycos.com/
See how popular particular terms are: http://inventory.overture.com/d/searchinventory/suggestion/
Popular keywords in your Wage Indicator website

· Maybe even more important is to keep track of what search terms visitors have used to get to your Wage Indicator website. That’s why we keep web statistics. Find them here http://acc.wageindicator.org/portal/main/webstats
and see what key phrases visitors were using in search engines which have lead them to your website. For example, In India, most visitors of Paycheck.in were looking for “salary indicator”, “salaries in Indian companies”, “comparison of salaries in Indian companies” and “minimum wages Indian states”. Knowing this, the web site can be improved and attract even more visitors by using these key phrases in page titles, hyperlinks and headers and by writing content about these subjects. 

Open directory

Directories are search engines powered by human beings. Human editors compile all the listings that directories have. Getting listed with the web's key directories is very important, because their listings are seen by many people. In addition, if you are listed with them, then crawler-based search engines are more likely to find your site and add it to their listings for free.

Directory AOL: http://dmoz.org
Google’s Open Directory: http://directory.google.com
Find a proper category like business > job employment or society > labor > wages. Categories exist in many languages. Find your own language and category, write a smart, short text about what your website is about and submit it.

6. Are your visitors visible? 

If they are able to find you, visitors make themselves visible to you. They are present in your statistics. They are sending you feedback. They even leave their personal data in the questionnaire! When you have reached this point, improvement of your Wage Indicator website gets more advanced. 

Text.







