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Please consult me before using or spreading anything from this presentation.

Usually I’m more then happy to approve any use that helps you.



26 juni 2006 2WageIndicator.org Masterclass

Agenda

1. Introduction
Inside Out: Your Organization
2. The process
3. The translation
Outside In: Your Website Users
4. The circle of life
5. Filling the funnel
All Around: You!
6. Questions, Discussion, Ideas
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About me

Ruben Timmerman

=

Search & Usability Consultant

@

SearchResult Online Marketing
www.SearchResult.nl

Blog @ www.Usarchy.com
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Search & Usability Consultant?
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Search & Usability Consultant?
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Before we begin

I might be an expert…

… but You are the expert in your field…

Ask questions

Correct errors

Fill-in the blanks

Share your 

opinion & expertise! 
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The Process

Online Marketing

=

What you do online to meet 
your organizational goals.
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The Process

Goal: Create value for partners?

So: Create value for users?

So: Get users to use product?

So: Get users to website?
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The Process

So: Make goals concrete & measurable!

Concrete goals = Conversions

What are your conversions?

(How) do you measure them?
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Translation

So: Translate organizational goals

To: Online Goals

To: Conversions

To: Conversion funnels

Wait: Conversion funnels?
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Translation

Conversion funnel

What does your funnel look like?

Funnel drop-off

Visitor paths

Forms & applications

ROI on campaigns
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The Circle of Life

Attract

Interest

Keep

Convert

Evangelize
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The Circle of Life

Attract

Interest

Keep

Convert

Evangelize

E-mail Marketing
Search Engine 
Marketing

Viral Marketing
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The Circle of Life
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The Circle of Life

Attract

Interest

Keep

Convert

Evangelize

What does your circle look like?
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Filling the funnel

So, back to the funnel...
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Filling the funnel

To fill your funnel...

To keep leakage to a minimum…

You need 2 things:

Clarity Trust
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Filling the funnel

What is this site about?

What do I have to do?

What happens when I do…

Where do I click?

Do I have to read all this text?

Clarity
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Filling the funnel

Show your trustworthy partners

Explain why you do what you do

Explain what is happening

Don’t make me feel guilty!

Don’t make me read text!

Trust
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Flip the funnel!



26 juni 2006 30WageIndicator.org Masterclass

Flip the funnel!

Evangelize!
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Flip the funnel!

Let people evangelize:

Mail a friend form

Easy to e-mail

Compare famous people to you

Ask for feedback

Show testimonials on website
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Vragen voor u

So, what’s next?
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Thank you for participating!

So, what’s next?

Do you have ideas to:

Put more people in the funnel (more traffic)?

To leak less in the funnel (less drop-off)?

To get people to evangelize?

Feel free to contact me with any questions: r.timmerman@searchresult.nl

Compliments and improvement suggestions are very welcome!


